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THE PR AGENCY FOR
HEALTH, LIFESTYLE &
WELLBEING BRANDS

We spread trusted messages & are
passionate about creating a healthy
Australia



CLIENTS 



PR PLAYS

TRADITIONAL & NEW MEDIA

CREATIVE MAILERS

BRAND COLLABORATIONS

INFLUENCER ENGAGEMENT

1.

2.

3.

4.



FOUNDATION OF PR:

KNOW YOUR AUDIENCE

 

WHO ARE THEY?

WHAT DO THEY DO ON THE WEEKEND?

HOW DO THEY USE SOCIAL MEDIA?

WHAT DO THEY READ/WATCH/LISTEN TO?



#01
INTEGRATING

TRADITIONAL & NEW

MEDIA OPPORTUNITIES



60.8% OF AUSTRALIANS SAY THAT THE INTERNET IS THEIR

MAIN SOURCE OF NEWS

NEARLY 7 MILLION AUSTRALIANS SAY TV IS THE MOST

TRUSTED SOURCE OF NEWS

8.7 MILLION AUSTRALIANS TURN TO RADIO FOR THEIR NEWS

5.2 MILLION AUSTRALIANS ARE READING THE NEWSPAPER

FOR THEIR NEWS

ROY MORGAN, 2020

MEDIA LANDSCAPE



IS TRADITIONAL MEDIA

STILL IMPORTANT &

WHAT'S ITS ROLE? 



IDENTIFY YOUR
AUDIENCE

LEVERAGE
RESEARCH

USE A
SPOKESPERSON

TAP INTO INSIGHTS

KNOW YOUR
NEWSWORTHY
ANGLES

MEDIA
PITCHING 

CHECK LIST



QUALITY 

QUANTITY



CASE STUDY



AS SEEN IN



IDENTIFIED THEIR AUDIENCE 

TAPPED INTO THEIR STORY 

HONED IN ON THEIR WHY

LEVERAGED THEIR SPOKESPEOPLE

HOW DID WE DO IT?









HOW TO MAXIMISE

COVERAGE?

DISTRIBUTORS

SOCIAL MEDIA 

DATABASE

STAKEHOLDERS / WIDER TEAM 

'AS SEEN IN' PAGE



 

WHAT MEDIA OUTLETS ARE YOU GOING AFTER? 

WHO IS YOUR AUDIENCE?

HOW ARE YOU GOING TO TAILOR YOUR MEDIA APPROACH? 

WHAT'S YOUR NEWS STORY?

PLAY RECAP



#02
THE ART OF A CREATIVE

MAILER



WHAT IS THE

DIFFERENCE

BETWEEN A

CREATIVE MAILER &

A TRADITIONAL PR

SEND OUT? 



CREATIVITY IS KEY



SEND WITH
PURPOSE &
CREATIVE FLAIR

COLLABORATE
WITH A LIKE-
MINDED BRAND 

POSE A QUESTION

CREATE ACTION

BE ECO-FRIENDLY

CREATIVE
MAILER 

CHECK LIST



CASE STUDY



2020

April

May

July

Easter

Word Chocolate Day

DO YOU BUTTER

BEFORE YOU

PEANUT

BUTTER?



CREATIVE MAILER #1 -

EASTER



CREATIVE MAILER TIP:
NEVER SEND TOO MANY 



INFLUENCER COVERAGE

@rachael_finch / 300,000 Followers





DO YOU BUTTER

BEFORE YOU

PEANUT BUTTER



CREATIVE MAILER #2



WE ALL BECAME

OBSESSED WITH

BREAD



"OMG YUM YES PLEASE! I DO, & IT'S TOTAL CHAOS"

"I AM DEFINITELY A BUTTER GAL"

"OMG THIS IS THE BEST! I DO ADD BUTTER, BUT

ON TOAST ONLY. FRESH BREAD, I DON'T ADD

BUTTER"

"NO BUTTER FOR ME, JUST STRAIGHT PIC'S!"



INFLUENCER COVERAGE

@hollie_azzopardi / 16,100 Followers



PEDESTRIAN COVERAGE



CREATIVE MAILER #3 -

WORLD CHOCOLATE DAY



PR TIP:
CALENDAR EVENTS



PLANNED WITH A PURPOSE 

 

 



INFLUENCER COVERAGE

@jadetunchy / 478,000 Followers



@emelia_jackson / 191,000 Followers

@tessa.boersma / 131,000 Followers



GROW BRAND AWARENESS CREATIVE
MAILER 

CHECK LIST
SPARK CONVERSATION

ENCOURAGE ACTION 

RECRUIT UNOFFICIAL BRAND SPOKESPEOPLE WHO
SHARE AUTHENTICALLY ON THEIR SOCIALS



#03
BRAND PARTNERSHIPS



SET

OBJECTIVES

CHOOSE THE

RIGHT BRAND

PARTNER

LEVERAGE

BRAND PARTNERSHIP
CHECKLIST

1. 2. 3.



CASE STUDY



WHO REMEMBERS THE
"SPIDER?"



GREAT BRAND TO LEVERAGE

SIMILAR VALUES

BRANDING LOOKED GREAT TOGETHER

PHYSICAL STORES

COULD COLLABORATE CROSS TASMAN

PROVIDED PRODUCT

LEVERAGED ON SOCIALS



CREATIVE MAILER 

@avonmoger / 23,000 Followers



@jude_bolton / 15,700 Followers



@therealbeauryan / 380,000 Followers

@jessjrowe / 154,000 Followers

@therayreeve / 26,300 Followers



@hijosh / 121,000 Followers



LEVERAGE
OPPORTUNITIES

SOCIAL
SCOOP STORES 
UBEREATS
CALENDAR EVENT



SET OBJECTIVES

BRAND COLLABORATION
CHECK LIST

PICK YOUR BRAND PARTNER WISELY

GET CLEAR ON HOW YOU ARE GOING TO
LEVERAGE THE PARTNERSHIP



#04
MACRO VS MICRO

INFLUENCERS



BIGGER IS NOT
ALWAYS BETTER



ENSURE THEIR
AUDIENCE IS
RELEVANT

REQUEST INSIGHTS 

LOOK AT
ENGAGEMENT

ALIGNMENT HAVE THEY WORKED
WITH COMPETITORS? 

DO YOUR RESEARCH

INFLUENCER
CHECK LIST



TIPS FOR WORKING
WITH PAID INFLUENCERS

ENSURE IT'S A GENUINE ALIGNMENT
REQUEST INSIGHTS
NEGOTIATE
CREATE A DETAILED BRIEF



CASE STUDY



THE BRIEF

BUILD BRAND AFFINITY 

SEED EUKY BEAR PRODUCT TO KEY INFLUENCERS

 

ESTABLISH THE BRAND AS A WINTER MUST-HAVE

DRIVE AUSTRALIANS TO LEADING CHEMISTS TO PURCHASE PRODUCT

ACHIEVE POSITIVE INFLUENCER POSTS



STRATEGIC MATERIALS

LIST OF INFLUENCERS 

KEY MESSAGES DOCUMENT  

PAID INFLUENCER BRIEF

1.

2.

3.



INFLUENCER COVERAGE

@hellopoppylee / 112,000 Followers

@rebeccalittle_ / 46,700 Followers



COLD & FLU SURVIVAL KIT



PR TIP:
GIVEAWAYS &

COMPETITIONS



BRAND AWARENESS

INFLUENCER CHECK LIST

SOCIAL MEDIA ENGAGEMENT 

RE-PURPOSE CONTENT



COME PLAY: 
 www.StraightUpPR.com.au/PlayBook


